
Reckitt, distributors at 
loggerheads over perks
SHARLEEN D'SOUZA 
Mumbai, 2 November 

Reckitt Benckiser India has started 
to incentivise its distributors and 
retailers by giving them Amazon 

and Flipkart vouchers on completing 
sales targets, which was earlier given in 
cash. Some of its distributors have pro-
tested the move. 

Fast-moving consumer goods com-
panies typically incentivise the supply 
chain with cash on meeting their sales 
targets. The company has also changed 
the ‘return of damaged goods’ policy with 
its distributors. Earlier, the goods could 
be returned without any specific time 
frame. However, this has now to be done 
within six months.   

Reckitt, the maker of Dettol soaps, has 
sent a 'cease and desist' order to some 
distributors affiliated with the Tamil 
Nadu Consumer Products Distributors 
Association. In the order, it stated that 
the distributors have spread a false  
campaign against the company and  
its officers. 

Business Standard has accessed the 
cease and desist order. It states: “This 
action has inflicted significant harm 

upon our Client’s reputation, resulting in 
a substantial loss of goodwill.” “As a con-
sumer welfare association, you were fully 
aware that your statements would be det-

rimental to Reckitt India and its reputa-
tion. Consequently, you are liable to 
Reckitt for defamation by slander and/or 
libel under Section 499 of the Indian 
Penal Code, 1860, as your defamatory 
remarks have caused injury to Reckitt 
India’s reputation,” the order said. It also 
said that failure to comply with the com-
pany’s demand will leave it with no 
choice but to pursue all available legal 
remedies, including but not limited to 
seeking restraint orders, damages and 
criminal action, for the harm caused to 
its business. 

Emails sent to Reckitt Benckiser India 
last week did not elicit a response till 
press time. 

All India Consumer Products 
Distributors' Federation (AICPDF), a rep-
resentative body of distributors, in a state-
ment told Business Standard that these 
notices have been issued in response to 
some of its distributors protesting against 
the alleged unfair practices. 

It also said: “AICPDF has been vocal 
about raising concerns regarding the 
business practices of Reckitt Benckiser 
India, which they argue are detrimental 
to the interests of small distributors  
and traders.”

Hero Moto records 15% 
retail sales growth in  
17 days of festival season
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Hero MotoCorp, India's largest two-
wheeler maker, on Thursday said its 
retail sales have grown by 15 per cent 
during the first 17 days of the festival 
season this year as compared to the 
same period last year amid high 
demand for entry-level motorcycles. 

The wholesales of Hero’s entry-level 
motorcycles (75cc-125cc) — which com-
prises brands such as Passion, Glamour 
and HF Deluxe — did not show signif-
icant growth in the first half of the 
financial year, according to the  
SIAM data. 

In the 75cc-110cc segment, there 
was a marginal year-on-year (Y-o-Y) 
volume growth of only 0.34 per cent, 
with a total of 2.148 million units sold. 

In the 110cc-125cc segment, the vol-
ume sales witnessed a notable decline 
of 10.46 per cent Y-o-Y. 

In the post results call with analysts, 
Ranjivjit Singh, chief growth officer, 
Hero MotoCorp, said the company has 
prepared well for the anticipated 
“bounce back of demand” during the 

festival season.  
The festival season for auto com-

panies commences with the first day 
of Navratri and culminates with the 
celebration of Diwali. This year, 
Navratri began on October 15. 

The company's dealers have 
increased their stock levels in antici-
pation of high sales during the festival 
season. Singh said the inventory levels 
will come down to 4-6 weeks once the 
festival season is over.  

Dabur net rises 
5%, ad spends 
increase 42%
AKSHARA SRIVASTAVA 
New Delhi, 2 November 

Fast-moving consumer goods (FMCG) major 
Dabur on Thursday reported a 5.1 per cent 
increase in net profit from the year-ago 
period to ~515.1 crore in the quarter ended 
September 30, on the back of category-lead-
ing growth from its key brands. Analysts, on 
average, had expected a profit of ~513 crore, 
according to LSEG data. Meanwhile, ad 
spends in the quarter marked a 42.6 per cent 
growth in the consolidated business.I t had 
reported a net profit of ~490.1 crore in the 
same period last year.  

The company recorded a volume growth 
of 3 per cent. It reported a 7.3 per cent increase 
in net sales at ~3,203.84 crore. 

 

Dabur appoints former CEC 
as independent director 
Dabur India Limited on Thursday 
announced the appointment of Sushil 
Chandra, former Chief Election 
Commissioner of India and former chair-
man of the Central Board of Direct Taxes, 
as an additional director in the category of 
non-executive independent director. 

SALES OF ENTRY-LEVEL 
HERO MOTORCYCLES  
Engine segment  n H1FY23   n H1FY24 

 Y-o-Y increase/decrease (%)

        75-110cc                  110-125cc 
Engine segment 

Source: SIAM
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FLASHPOINT 
n Reckitt Benckiser India is incentivising 
distributors and retailers with Amazon 
and Flipkart vouchers instead of cash 

n The company has also changed its 
damaged goods returns policy 

n Some distributors have opposed the 
company’s move 

n Reckitt has sent a cease-and-desist 
order to some distributors 
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